Fish Consumption 15-127

Appendix C: “Dish Up Some Fish” brochure

Cover page shown here; full brochure enclosed separately.

1C



Fish Consumption 15-127

R i

-~ ¥’

DISH UP SOME

2C



	Bookmarks
	Table of Contents
	Project team: 
	Project advisors: 
	Acknowledgements:  
	Introduction 
	Literature review 
	Focus group findings  
	Table 1: Behaviors and preferences when buying and consuming fish  
	Table 1. Highlights on key topics from focus groups: fish preferences, barriers, influences, and perceived benefits and risks (descending order of frequency; N=24; some participants provided more than 1 answer within a key topic) 
	Fish preferences 
	Factors in choice 
	Barriers to eating 
	Influences for eating more 
	Perceived risks 


	Table 2: Preferences for type and format of fish consumption information 
	Table 2. Highlights on key topics from focus groups: decision venue, information and format preferences, and access in health care (descending order of frequency; N=24; some participants provided more than 1 answer within a key topic) 
	Decision-making venue 
	Information wanted 
	Format for information wanted 
	Access to information in health care setting 


	Table 3: Discussion of current MDH guidelines table 
	Table 3. Highlights on key topics from focus groups: MDH guidelines table (descending order of frequency; N=24; participants provided more than 1 answer within a key topic) 
	Clarity of information 
	How to make more useful 
	How likely to use 
	Title recommendations 



	Additional website considerations 
	Next Steps 
	Appendix A: Literature Review 
	Appendix B: Focus group report 
	Appendix C: “Dish Up Some Fish” brochure 
	Appendix D: www.ChooseYourFish.org 




